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People also read

content as well as in graphic design, colour schemes, the balance between text versus illustrations, etc., were

evaluated in an experimental study involving altogether 20 subjects. Three main factors were identified that

contributed to the perceived expression of the websites: graphic design; content; and perceived usability.

Also the reported emotional responses appeared related to the same aspects.
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1. Introduction

1.1 Background

According to the international standardisation organisation (ISO), usability is defined as ‘the extent to which
particular users can attain specific goals with efficiency and satisfaction in a particular environment’ (ISO-DIS
9241-11). Another definition usability is given by, for example, Grudin (& 1992) who defines usability in terms
of five attributes: learnability, efficiency, memorability, errors, and satisfaction. Both definitions thus describe

one ‘objective’ dimension of usability, related to efficiency and performance, and one ‘subjective’ dimension,

which illustrates how pleasant it is to use the system or product (cfi

veral methods and tools for evaluating product usability have be
initions. Even so, the focus has most often been performance a
ana\how the design of the product and/or the interfacet

ears, however, satisfac 1997a. pp.150-152.

x

& Jordan, P. W. 1997a. Usability evaluation in industry:
gaining the competitive advantage. From Experience to

% Innovation. Volume 2. Proceedings of the 13th Triennial
Congress of the International Ergonomics Association.

as fundamental issues in order to gain competitive edge (e.g. Nagamachi & 1995,
b, & 1998, Lavie and Tractinsky & 2000). Skelly (& 2007) considered cognition to be
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3.2 Websites

T~

Two websites were chosen: www.santamaria.se (see figures 1a and 1b) and www.hansen.se (see figures 2a
and 2b). The main reasons for choosing the two sites were that they were significantly different in their
character and that information on the designers' intentions for the respective websites was available.

Figure 1a and 1b. Examples of web pages at the Santa Maria website. The colour scheme is dark blue, dark

red and yellow. There are several illustrations. (These figures appear in colour on-line.)
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