Statistikos ir analitiniy
duomeny baze

>~ Passport

© Vilniaus kolegijos biblioteka



PASSPORT DUOMENV BAZEJE PATEIKIAMI DUOMENYS

Informacija apie:

pramones Sakas, Salis ir
vartotojus;

tarptautinj verslg ir prekybg;

ekonomikg, socialinius mokslus,
humanitarinius mokslus;

tarptautinius santykius, keliones
ir turizma;

viesbuciy valdyma ir maisto
produkty rinkodara.

Informacija apie salis:

tarptautiniu mastu palyginami
demografiniai, ekonominiai ir kiti
Saliy statistiniai duomenys iki
2030 m,;

verslo aplinkos analizé ir
ekonomikos perspektyvos;

Salies ir regiony profiliai.

Informacija apie ukio Sakas:

rinkos dydzio duomenys plataus
vartojimo prekéms;

pramonés analizeé ir sektoriy
ataskaitos;

jmoniy profiliai, prekybiniy
zenkly ir kompanijy dalys.

Informacija apie vartotojus:
iSsami pajamuy, islaidy ir
gyvenimo budo statistika;

gyvenimo budo analizé ir
demografiné padétis;

sparciai augancios vartojimo
tendencijos ir poziuris.




PASSPORT NAMUY PUSLAPIS

Titulinis Passport namuy puslapis pateikia naujausig informacijg apie pramonés Sakas, ekonomika,

SEARCH Cia galima atlikti i$samia paieska, norint gauti konkre¢ia vartotojus ir dar daugiau.
informacijg Passport bazéje;

1. PAGRINDINIS MENIU

INDUSTRIES Cia galima rasti statistika ir analize kiekvienai pramonés $akai;

Euromonitor

ECONOMIES Prieiga prie globalios ekonomikos, demografijos ir rinkodaros L U LIl search | Industries | Economies | Consumers — Companies ool Hen
statistikos;

CONSUMERS SuZinokite apie vartotojy tendencijas, demografinius rodiklius
ir jy poreikius;

Search Full Tree Browse Tree
COMPANIES Duomenys apie jmonés veiklg ir konkurenty analize;

EUROMONITOR SOLUTIONS Galima rasti atsakymus j individualius

Get everything you need Explore a category or topic

HELP Vaizdo medZiaga apie Passport duomeny baze
FAQ, DaZniausiai uzduodami klausimai. ApibréZzimai, metodiné medziaga ir o
dar daugiau. Search Statistics Find Analysis Explore Dashboards Saved Research
® Industries @ Industries Select a dashboard for a visual Access your saved searches
v : g and interactive way to and content.
2. PAIESKOS LANGELIAI Ecopomiesand LansHmers Economies ang:Consumprs understand high-level frends.
SEARCH FULL TREE Duomeny ir analizés paiesSka naudojant vertikaly bt g ol SHOesRIRnE: S S -
hierarchinj paieskos medj; My Downloads
. L. . . . . CHOOSE CATEGORY CHOOSE GEOGRAP... CHOOSE DASHBOA... ;
BROWSE TREE Duomeny ir analizés paieska naudojant horizontalyjj Access any previously

. .. . v . d loaded tent.
hierarchinj paieskos med;j; ownloaded content

SEARCH STATISTICS Auksciausio lygio statistinis vaizdas apie geriausias 3alis
pagal pramonés Sakg arba temg;

FIND ANALYSIS Greitas atitinkamos analizés suradimas pagal pramonés

Saka ar temg; China’s Prime Positioning Outloqk: General Wellbeing and MEGSACE colER
Energy Boost Offer Great Potential T
EXPLORE DASHBOARDS Vizualus pramoneés iStyrimas ir greita dideliy Opinian | 22 Apr 2016
duomenq rlnklnlq apivalga. = nedise In hezlth and wellness (HW), China has a highly fragmented and
{ \ ‘ p large prime positioning market, with retail value sales at around
) | ;:CSF;A::WH B US$117 billion in 2015, compared to Western Europe’s US$154
3. KAS NAUJO ‘!| 3 billion, acsorqing to Euromonitor Intern.ational's. Pre.liminary LEARN MORE ABOUT

3
Perskaitykite naujausius Passport portalo eksperty analitiky straipsnius.



PAIESKA

Duomeny paieska

1. PAIESKA VISOJE PASSPORT DUOMENY BAZEJE PAGAL TURIN] Passport paieskos galimybés leidZia greitai surasti informacija.
(SEARCH FULL TREE)

Naudodami ,Search Full Tree" arba "Browse Tree", galite Search
sukurti paieska pagal:

» Pramonés Sakas;
» Miesty duomenis;
» Jmones; Search Full Tree o RECENT SEARCHES @ SAVED SEARCHES
» Prekinius Zenklus; Get everything you need

» Maitinimg;

. CATEGORIES AND TOPICS ~ co
» Tyrimy temas. | oo

2. DUOMENY PERZIURA (SEE DATA NOW)

Create new detailed custom queries, quickly jump to specific data, or access recent and/or saved searches.

No recent searches are available.

Browse Tree

Prisijunkite prie savo paieskos statistikos parametry, kuriuos
aprépia: Explore a category or topic

» Rinkos dydziai;

.« senklo ki
» Prekés zenklo akcijos;
» Jmonés akcijos;

» Platinimas; SEE DATA NOW Quick Market Statistics
» Kainos ir dar daugiau.

Go directly to a data table by selecting specific categories or topics
and geographies.

3. BUVUSIOS PAIESKOS (RECENT SEARCHES)

Add Categories and/or Topics (maximum of 15)

PerZilrékite paieSkos istorija, kad galétuméte pakartoti SRR e e
buvusias paieskas.

4. |§SAUGOTA PAl E§KA (SAVED SEARCH ES) Add Geographies (maximum of 15)

PerZitrékite savo iSsaugotas paieSkas per Saved Searches
skirtuka.




v
1. KATEGORIJOS IR TEMOS (CATEGORIES AND TOPICS) PAI ES KA I I

Duomeny paieska naudojant Full Tree: Categories and Topics (Kategorijas ir temas
Galite istrinti kategorija ar keletg kategorijy, kuriy nereikia, up J & bics ( gorj )

spusteléje kryZiukg prie kategorijos ,x“ skyrelyje Categories and

> uKq | leSkokite pagal kategorijas smulkindami jas j subkategorijas.
Topics (Kategorijos ir temos);

Splj;tglékite Geogra ghies (Geogr‘aﬁn‘é§ viet'ovés),'esgncia o 1 )@ garesores ano Topics GEOGRAPHIES (0)
desiniau nuo Categories and Topics, jei norite greitai pereiti prie ] — —
kito veiksmo pasirinke kategorija.
Alcohalic Drinks Diigital Purchazes nternst Possession of Digital Devices Pgszession of Smart Phone
Poszession of Tablet Posseszion of Laptop Parcentage of Houssholds with Access to Internet Clear &

2. KATEGORIY PAIESKA (FIND A SPECIFIC CATEGORY OR TOPIC)

Type a specific category or topic to filter the available items

Paieskos filtras pagal konkrecig kategorijg ar temg ( 2
jvedant ZodZius j paieSkos laukelj.

3. KATEGORUY PASIRINKIMAS + INDUSTRIES

+ ECONOMIES AND CONSUMERS
ISskleiskite pramonés Sakas, kad galétuméte pasirinkti

+ nternet

subkategorijas: + [ Business Dynamics

» Paspauskite (+), norédami isplésti medzZio sekcijg ir (-) uzdaryti =) ] Digital Consumer

mediio SEkCUa_, (E) + Digital Purchases @
» Paspauskite "i", jei norite perzilréti kategorijos apibrézimg;

» Pazymeékite prie subkategorijos, jeigu jg norite jtraukti

. v + Mobile Telecommunications
paieska.
<+ |m| Possession of Digital Devices
4. VISY SUBKATEGORIJY PAZYMEJIMAS *) L] Economy, Finance and Trade
+ Households
Paspauskite ant ,,medzio“ ikonos, kad sistema automatiskai + nceme and Expenditure

pazymeéty visas subkategorijas.

-+ ndustrial (Entire Economy)

5. GEOGRAFINIY VIETY PASIRINKIMAS + [ | Population

Paspauskite Next mygtukg arba Geographies Salia Categories an : m

Topics skirtuko, kad savo paieskai pasirinktuméte geografines
vietas.



PAIESKA |11

Duomeny paieSka naudojant Full Tree: Geographies

1. VIETOVIY PAIESKA (GEOGRAPHIES)

ISsirinkite vietove paspausdami ‘x’ Geographies srityje;

Jeigu norite grjzti j kategorijy skiltj, spustelkite Categories and Dabar pasirinkite vietoves, kad atliktuméte paieska.

Topics.
SRR () P (o) EEE

2. KONKRECIOS VIETOS PAIESKA (TYPE A SPECIFIC GEOGRAPHY) Azerbaijan R

Jeigu ieSkote konkrecios vietos, jos pavadinimg jveskite j laukelj.

3. VI ETOV|U HIERARCHUA Type a specific geography to filter the available items Select a Predefined Geography list
G) ND A SPECIFIC € Py @GEOGRAPH;ES ~
Galite pasirinkti pilng regiong arba detalizuokite paieska jj
iSskleisdami

» Spustelékite (+) kad iSpléstuméte medj ir (-) kad jj XS} BrOORARHIEY

uzdarytumeéte. ( 3 ) World

4. 1S ANKSTO SUDARYTAS SARASAS (SELECT A PREDEFINED =+ AdiaEacic @ =
GEOGRAPHY LIST) ) o
+ Australasia =
Spustelékite norédami pamatyti iSskleidziamajj i$ anksto x Eagtm Ekope =
sudaryty regiony ar saliy sgrasa. © — 5
5. PASIRINKITE VISUS MIESTUS Argentina
Bolivia

Paspauskite ant ,,medzio” ikonos, kad sistema automatiskai

v . . .. INT . Brazil
pazymeéty visus pasirinktos Salies miestus.

Chile
6. PAIESKA (SEARCH)
Colombia
Spustelékite Search, kad pamatytuméte visg su nustatytais Costa Rica

paieskos parametrais susijusig statistika ir analize.



1. KATEGORIJOS IR TEMOS (CATEGORIES AND TOPICS)

ISskleiskite pramonés Sakas, kad galétuméte pasirinkti
subkategorijas:

» Jeigu norite iSplésti kategorijg ar pakategore, spustelékite
meélyng ,>“ kvadratélj;

» Paspauskite "i", jeigu norite perzilréti kategorijos apibrézima.

Kai issirinksite kategorijg, spustelékite atitinkama kryZziukg "x"
skirtuke Kategorijos ir temos (Categories and Topics).

2. KONKRECIOS VIETOS PAIESKA

Paieskos filtras pagal konkrecia kategorijg ar tema
jvedant ZodZius j paieskos laukelj.

3. GREITAS SUBKATEGORIJOS PASIRINKIMAS

Spustelékite iSskleidZiamus meniu Sioje juostoje ir greitai
pereikite prie bet kurios subkategorijos.

4. VIETOVES PASIRINKIMAS

Spustelékite skirtukg Geographies arba mygtukg Next,
norédami pasirinkti vietove.

PAIESKA IV

Kategorijy paieska iSskleidziant jy hierarchija.

Duomeny paieska naudojant Browse Tree: Categories and topics (Kategorijas ir temas)

(2

OFe

Browse Tree: Categories and Topics

geographic location then start ti?

~, CATEGORIES AND
() Topics (1) GEOGRAPHIES (0)

Beer Clear All

Type a specific category or topic to filter the available items

)

You Are Here: Categories and Topics -
Select All @

Industries

ALCOHOLIC DRINKS

RTDs/High-5trength Premixes

Cider/Perry Spirits

To build your query select your categories and/or topics or drill down to view and select its sub-items. Once a category or topic has been added, add a

Wine




1. VIETOVIY HIERARCHIJA

Kai pasirinkote kategorija, pasirinkite vieng regiong ir tada eikite
Zzemyn kad pasirinktumeéte 3alis:

» Spustelékite mélyng kvadratélj >, ir Salia esantj medj, jeigu
regiong norite iSskirstyti j alis;

» IStrinkite pasirinkima spustelédami salia esantj kryZiuka ,,x,,
prie Salies.

2. SPECIFINE VIETOVE

Filtruojama jvedant vietove j paieSkos laukelj.

3. IS ANKSTO SUDARYTAS SARASAS (SELECT A PREDEFINED
GEOGRAPHY LIST)

Spustelékite rodykléle, kad galétuméte pasirinkti vietove is
sudaryto saraso.

4. REGIONY SARASAS

Spustelékite rodykléle, kad galétuméte pasirinkti regiong is
sgraso.

5. PAIESKA (SEARCH)

Spustelékite Search, kad pamatytuméte visg su nustatytais
paiesSkos parametrais susijusig statistikg ir analize.

PAIESKA V

Duomeny paieSka naudojant Browse Tree: Geographies (Vietovés)

Dabar pasirinkite geografines vietas, kad atliktuméte paieska.

Browse Tree: Categories and Topics
To build your query select your categories and/or topics or drill down to view and select its sub-items. Once a category or topic has been added, add a

geographic location then start the search. /
CATEGORIES AND () GEOGRAPHIES @

TOPICS (1) v

() e

Eastern Europe Latvia Lithuania Estonia Clear All

Type a specific geography to filter the available items Select a Predefined Geography list

GEOGRAPHIES -

ju Are Here: Geographies ~ EASTERN EUROPE

Select All @

Belarus Georgia Romania

Bosnia-Herzegovina Hungary Russia

Bulgaria @ Latvia Serbia

Croatia @ Lithuania Slovakia

Czech Republic Macedonia Slovenia
@ Estonia Poland Ukraine




1. REZULTATAI REZU LTATU P USLAPIS

PerZiGrékite pasirinktas kategorijas ir temas arba geografines vietoves. REZULTATY PUSLAPIS

Spustelékite Modify search (Keisti paieska), kad grjztumeéte j paieska ir

bakeistuméte pasirinkimus: Rezultaty puslapyje pateikiami jasy paieSkos kriterijus atitinkantys duomenys. Perzitrékite duomenis ir analize

arba susikurkite asmeninj rezultaty sgrass.

Spustelékite Save search (ISsaugoti paieska), jei norite jtraukti dabartine

paieska prie iSsaugoty paiesky. Non starchat for

2. DUOMENUY PERZIORA (POPULAR STATISTICS) j;;i‘:;:ﬁ:ﬂj‘;";’;'jj;‘jr:;ja;j;”,: iZ:;"fZZhuﬁmﬁ (  MODIFY SEARCH
Pasirinkite populiarig statistika, pvz .:
» Rinkos dydziai (Market Sizes);
» Jmoniy akcijos (Company Shares);
» Prekés Zenklo akcijos (Brand Shares); OPULAR STATISTICS ANALYSIS
» Pasiskirstymas (Distribution). 2
Duomeny gglite igékoti pagal prekybg, ne prekybg, produkty ] FILTER ANALYSIS (0) @ SRS i
sudedamasias dalis. Market Sizes
Aggregated sales in a time series by standard data types, per capita
3. ANALIZES PERZIURA (ANALYSIS) AT

Female Breadwinners: How the Rise in Working

c sh Women is Influencing Spending Patterns —
iniai i i ompan ares " 2
» Pasauliniai pranesSimai; pany Executive Briefing
Share of sales and actual sales by company in a time series by 4 ;
standard data types.

Perzitirékite apzvalgas tokiuose formatuose:

» Strateginiai pranesimai;
With females graduating in greater numbers than ever and delaying

» <3
Pramone; family life to establish high-flying careers, traditional gender roles

» Duomeny grafikai; are becoming a thing of the past. As male-crientated jobs are hit by
» N . Brand Shares recession and more women become the ...

uomones, Share of sales and actual sales by brand in a time series by standard
» Kiti aktualUs straipsniai. data types.

Female Breadwinners: How the Rise in Working
4, REZULTATY FILTRAS oo Women is Influencing Spending Patterns
Distribution ;

Filtruokite analiziy rezultatus pagal: Share of sales and actual sales in a time series by standard channel With females graduating in greater numbers than ever and delaying
» Kategorija; types: family life to establish high-flying careers, traditional gender roles

. are becoming a thing of the past. As male-orientated jobs are hit b
» Vietove; 9 9 P ] Y
» Turinio tipg; 9

» Kitus informacijos saltinius.



. PUSLAPIO PAVADINIMAS

VirSuje galite matyti pasirinktg priemonés pavadinima.

. LENTELES PAGRINDAS

Perzitrékite rodomy duomeny antrasciy pavadinimus
(pvz., "Historic", "Forecast", ("Istorinis", "Prognozeés" ir
t.t.).

. STATISTIKOS TIPO PAKEITIMAS (CHANGE STATISTICS TYPE)

Skirtingos statistikos pagal pasirinktas kategorijas ir
geografines vietoves pasirinkimas.

. KATEGORIJY IR VIETOVIY PAKEITIMAS (MODIFY SEARCH)

Pridékite arba pasalinkite kategorijas ir geografines
vietoves.

. DUOMENY TIPO PAKEITIMAS (CHANGE DATA TYPES)

Perzitirékite konkretaus tipo duomenis.

. DUOMENUY KONVERTAVIMAS (CONVERT DATA)

Manipuliavimas rodomais duomenimis.

. KATEGORUY IR VIETOVIY PAKEITIMAS

Rodomy duomeny filtravimas.

. DUOMENUY TIPO PAKEITIMAS

Spausdinkite, iSsaugokite, atsisiyskite ir bendrinkite
rodomus duomenis.

. DUOMENY KONVERTAVIMAS

Pasirinkite datos diapazong (nuo — iki).

STATISTIKOS NAUDOIJIMAS

nustatymai.

Statistikos naudojimas

Statistikos tipo pasirinkimas, kategorijy bei vietoviy pakeitimas, duomeny tipo keitimas, duomeny konvertavimas ir kt.

Market Sizes

( Backto Results

istorical

2011 ~

2016 ~

APPLY )

ata Type Unit Current Constant 201 2012 2013 - 2015 2016

@HANGE STATS TYPE

4

MODIFY SEARCH

+

w =

Retail Value RSP USD million Current Prices 108 597,7 112 095,6 119 630,6 107 509,5 79714,8 75042,3
Apparel and
Estonia Footwear - Retail Value RSP USD million Current Prices 394,3 404,5 421,7 434,7 376,3 376,9
modelled
Appearel and
Latvia Footwear - Retail Value RSP USD million Current Prices 819,59 827,3 854,5 877,5 756,6 754,7
modelled
Apparel and
Lithuania Footwear - Retail Value RSP USD million Current Prices 1744,5 1766,5 1837,5 1886,8 1627,6 1619,0
modelied
Category Definitions Region Definitions Calculation Variables




STATISTIKOS NAUDOIJIMAS I

1. ISVESTIES DUOMENYS

Eksportuokite duomenis j Excel arba PDF, spausdinkite arba
iSsaugokite juos.

2. DUOMENU KONVERTAVIMAS (CONVERT DATA)

Naudodajant Siuos valdiklius galima pakeisti duomenis:

» Keisti valiutg;

» Keisti dabartinius vertés duomenis (nominal) j pastoviosios vertés
duomenis (real);

» Rasti augima.

3. DUOMENUY VALDYMAS

Siuos valdiklius galima naudoti norint pakeisti:
» Duomeny tipg;

» Laikotarpj;

» Kategorijas;

» Vietoves.

4. DAUGIAU REZULTATY

Prieiga prie susijusiy statistikos rinkiniy, pavyzdZziui:
» Jmonés akcijy;

» Prekeés Zenklo akcijy;

» Pasiskirstymo.

Statistikos naudojimas Duomeny eksportavimas, konvertavimas, valdymas ir kt.

Euromonitor
Solutions

Help

‘1:‘ Passpol“f Search Industries Economies Consumers Companies

Euramaniar Inamatianal

Statistics

98.6

96.6

4.0

19.8

12.5

29.6

5.8

2.2

21.5

25.8

4.9

2.0

0.4

1.6

0.2

1.0

+ = i} & Distribution | Historic | Off-trade Volume | % breakdown
Key: ERelated Analysis  hView Chart
Convert Data hd . "
Change View 2009 ¥ 2010 ¥ 2011 ¥ 2012 ¥ 2013 ¥ 2014 ¥
. -
] Unit type B Alcoholic Drinks
[#]Volume conversions world
Unit multiplier 1 & Store-Based Retailing 95.2 95.2 99.0 93.9 93.3
Growth = .
BlGro = D Elil Grocery Retailers 97.0 96.9 96.7 96.7 96.7
Year-on-year growth
(&) Ean Discounters 3.7 3.7 3.8 3.9 3.9
Period growth = Food/drink/tobacco 19.7 19.5 19.2 19.2 19.5
Growth index B specialists
e o 4 E & Hypermarkets 11.2 11.5 11.7 11.9 12.3
LIETE TIE SE0ES » 1 & small Grocery Retailers 30.6 30.2 29.6 29.3 30.0
Change Data Types » 1 & Convenience Stores 5.6 5.5 5.4 5.5 5.7
Change Categories > = Forecourt Retailers 2.5 2.4 2.3 2.3 2.2
Change Geographies v E = Independent Small 22.5 22.4 21.8 21.5 22.0
World it Grocers
[#[] asia Pacific E = Supermarkets 23.4 24.0 24.7 25.0 25.6
[ Australasia 1 & Other Grocery Retailers 8.5 7.5 7.8 7.4 5.3
FIC] eastern Europe 1 & Non-Grocery Retailers 2.2 2.3 2.3 2.3 2.1
[ Latin America )
D Elil Parapharmacies/Drugstores 0.4 0.4 0.4 0.4 0.4
[+ [] middle East and B
Africa E = Mixed Retailers 1.8 1.9 1.9 1.9 1.7
EI[C Nerth America 1 & Department Stores 0.2 0.2 0.2 0.2 0.2
O] o S i
Apply E = Mass Merchandisers 1.2 1.3 1.3 1.2 1.1
More Results - 1 am Variety Stores 0.1 0.1 0.1 0.1 0.1
Market Sizes E = Warehouse Clubs 0.2 0.3 0.3 0.3 0.3

0.3
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STATISTIKOS NAUDOIJIMAS I

1. ISORINES GALIMYBES

Ataskaitg galima eksportuoti PDF formatu, atspausdinti
jg arba jg iSsisaugoti.

2. TURINYS (TABLE OF CONTENTS)

Lengvas peréjimas prie skirtingy ataskaitos sriciy.

3. SUSIJE ATASKAITOS (RELATED REPORTS)

Galite gauti iSsamias susijusiy ataskaity versijas su
papildoma analize.

4. SUSIJE STRAIPSNIAI (MORE RELATED ITEMS)

Pasinaudokite apzvalgomis, pvz.:
» Parama statistikai;

» Pramonés ataskaitos;

» Jmonés profiliai;

» Straipsniai;

» Kita analizé.

Analizé

Atsizvelgiant j pasirinkty rezultaty tipa, galite lengvai narsyti ir analizuoti savo analize.

Euromonitor

“:‘ Passpo”‘ Search Industries Economies Consumers Companies -
Solutions

Euramaniar Inamatanal

Help

Analysis
+ B 0 & 'IIE'IL'lle New Europe: Marketing Opportunities in the Enlarged
Strategy Briefing | 01 Mar 2007
Table Of Contents v

1. EXECUTIVE SUMMARY

»

1. EXECUTIVE
SUMMARY

1.1 Dv d Fact:
1.1 Demand Factors - emand Factors

1.2 Consumer Market » The so-called EU-8 (Czech Republic, Estonia, Hungary, Latvia, Lithuania, Poland, Slovakia and

Trends Slovenia), which joined the EU in May 2004, offer significant growth opportunities for companies faced
1.3 Company B with stagnating =ales in Western Europe and North America.

Developments m The newly acceded countries - Bulgaria and Romania - which joined on 1 January 2007, are less

1.4 Retail Developments developed than the EU-8 but offer plenty of long-term growth potential.

Outlaok m The main goals of the EU are to lower trade barriers, adopt a common currency, and move towards
2, INTRODUCTION AND convergence of living standards. So far, however, among the EU-8 only Slovenia has adopted the euro.
OVERVIEW

2.1 Definitions m EU entry has had a positive effect on all the EU-8 countries’ economies, boosting domestic demand by

X . increasing market opportunities, and bringing about new and favourable borrowing conditions, as well as
2.2 Historical

ising EU fundi
Development of the EU nsng uneing

2.3 EU Goals and Entry » The new members are expected to contribute most to the future growth of the EU economy, since
Criteria many of the older economies are sluggish. The new member states currently have below-average total
2.4 Entry to the GDP, but are experiencing strong growth.

Euro-Zone

® In US dollar terms, Poland has by far the highest total GDP of the EU-8 and newly acceded countries,

3. SOCIOECONOMIC = at US$302.6 billion in 2005, reflecting its large population. However, in per capita terms, Slovenia had

Related Statistics - the highest level of GDP, at US$17,016.

\iew Statistics ® The Czech Republic and Hungary are also relatively well developed, and ranked second and third,
respectively, both in terms of total GDP and per capita expenditure in 2005.

Related Industry »

Reports ® The Baltic states achieved the strongest GDP growth over the 2000-2005 period, but their economies
now risk overheating as growth is pushing up inflation.

Related Articles » m Average disposable incomes rose strongly throughout the region over the 2000-2005 period, and were

More Related Ttems — highest in Slovenia. Average incomes more than doubled in Slovakia, Bulgaria, Hungary, Romania and
the Czech Republic between 2000 and 2005.

Eastern Europe in 2030: The

Future Demographic m Declining populations are a problem throughout the New Europe, especially in Bulgaria and the Baltic

Eastern Europe: Regional states. This is the result of a combination of low birth rates, high death rates and economic migration.

Profile

. m The EU-8 members have seen an exodus of workers looking for higher pay and better job
The World in 2030 : The

Eut o L opportunities in the western EU member states, which has caused something of a brain drain, especially

12



PRAMONES PUSLAPIAI

1. PAIESKOS STATISTIKA (SEACH TREE)

Pramonés Saky puslapis

Galimybé greitai prieiti prie atitinkamy paieskos L .. - .
hierarchijos sekcijy. Naujausi pasirinktos pramonés Sakos tyrimai.

IS :
‘- y Passporf Search Industries Economies Consumers Companies Eulror_rlonltor Help
Euraman har Inamatiansl Solutions
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1. REZULTATY RUSIAVIMAS (SORT RESULTS)

Rasiuokite savo rezultatus pagal abécéle arba pagal data.
2. TURINIO FILTRAVIMAS (FILTER CONTENT)

Filtruokite savo turinj pagal tipg ir publikavimo data.

3. TURINIO BENDRINIMAS (SHARED CONTENT)

Prisijunkite prie turinio, kurj bendrina su jumis kiti jusy
prenumeruojami nariai.

4. ATSISIUNTIMAS (DOWNLOADS)
Prisijunkite prie anksciau atsisiysto turinio.
5. REDAGAVIMAS IR ISTRYNIMAS (EDIT AND DELETE)

Redaguokite ir istrinkite anksciau iSsaugoto turinio
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